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Share why you QWERTY and win the latest Nokia Asha phone!  

Just how into the QWERTY lifestyle are you?  This is your chance to share to the world how the QWERTY revolution changed your mobile life with Nokia’s “Why do you QWERTY!” promo.

The contest is open to all QWERTY phone users.  All you have to do is write a 200-word essay on the topic: “How using a QWERTY phone changed my mobile life for the better.”  Your essay should describe your positive experiences and interesting anecdotes about using your QWERTY phone.

Your essay should be accompanied by a photo in JPEG format of yourself and your QWERTY phone.  Send your entry via email to nokiaqwertypromo@ovi.com.    

Make sure to put some pizzazz to your essay and photo as entries will be judged according to: Uniqueness (40%); Relevance (30%); and Visual Quality of Photo (30%).

Four entries with the most interesting stories and the most creative photos will win a new Nokia QWERTY phone each:  a Nokia Asha 200 for the 3rd prize; a Nokia Asha 303 for the 2nd prize; a pair of Nokia Asha 200 for the 1st prize; and a pair of Nokia Asha 303 for the grand prize.

The Nokia Asha 303 is a touch screen device with a full physical QWERTY keypad. This stylish and slim device has lots of processing power that gives a rich experience of the internet and social networking applications. It lets you stay connected to your loved ones and lets you have fun with great apps and its music player.

The Nokia Asha 200 is ideal for young, urban consumers who find QWERTY phones aspirational and wish to connect to their social networks, but are also price conscious. It is suited for their need to send messages quickly and listening to music, and most importantly gives control over costs with the Easy Swap function.

Deadline of submission of entries is on December 30, 2011.    

About Nokia

Nokia is a global leader in mobile communications whose products have become an integral part of the lives of people around the world.  Every day, more than 1.3 billion people use their Nokia to capture and share experiences, access information, find their way or simply to speak to one another.  Nokia’s technological and design innovations have made its brand one of the most recognized in the world.  For more information, visit http://www.nokia.com.ph. 



[image: image1.wmf]_114253348.doc



